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ABSTRAK

Perkembangan industri e-commerce dan kompetitifnya produk fashion
menuntut pelaku usaha untuk menerapkan strategi pemasaran digital yang agresif.
Penelitian ini bertujuan untuk mengetahui tingkat efektivitas iklan berbayar
(Shopee Ads), tingkat keputusan pembelian konsumen, dan seberapa besar
pengaruh iklan berbayar tersebut terhadap keputusan pembelian di Almeera Official
Store pada platform Shopee. Metode yang digunakan adalah penelitian kuantitatif.
Pengambilan sampel dilakukan menggunakan teknik purposive sampling
berdasarkan rumus Cochran, sehingga diperoleh sampel sebanyak 96 responden
yang merupakan konsumen Almeera Official Store. Pengumpulan data
menggunakan kuesioner berskala Likert, sedangkan teknik analisis data meliputi
analisis deskriptif, regresi linear sederhana, uji-t, dan koefisien determinasi
menggunakan SPSS. Hasil penelitian menunjukkan bahwa efektivitas penggunaan
iklan berbayar dan tingkat keputusan pembelian berada pada kategori sangat tinggi
atau dikelola dengan sangat baik. Berdasarkan uji hipotesis, diperoleh nilai thitung
5,184 > ttabel 1,985 dengan signifikansi 0,000 < 0,05. Kesimpulannya, terdapat
pengaruh yang positif dan signifikan secara parsial antara efektivitas iklan berbayar
terhadap keputusan pembelian konsumen. Kontribusi besarnya pengaruh tersebut
adalah 22,2%, sedangkan 77,8% sisanya dipengaruhi oleh variabel lain di luar
model penelitian ini.

Kata Kunci: Efektivitas Iklan Berbayar, Keputusan Pembelian, Digital Marketing,
Shopee Ads, E-commerce.



ABSTRACT

The development of the e-commerce industry and highly competitive fashion
products require business owners to implement aggressive digital marketing
strategies. This study aims to determine the effectiveness level of paid advertising
(Shopee Ads), the level of consumer purchase decisions, and the significant partial
effect of paid advertising effectiveness on purchase decisions at Almeera Official
Store on the Shopee platform. The method used is quantitative research. Sampling
was conducted using a purposive sampling technique based on the Cochran
formula, obtaining a sample of 96 respondents who are consumers of Almeera
Official Store. Data were collected using a Likert-scale questionnaire, while the
data analysis techniques included descriptive analysis, simple linear regression, t-
test, and coefficient of determination using SPSS. The results indicated that the
effectiveness of paid advertising and the level of purchase decisions were in a very
high or very well-managed category. Based on the hypothesis test, a t-count of
5.184 > t-table of 1.985 was obtained with a significance of 0.000 < 0.05. In
conclusion, there is a positive and significant partial effect of paid advertising
effectiveness on consumer purchase decisions. The contribution of this effect is
22.2%, while the remaining 77.8% is influenced by other variables outside this
research model.

Keywords: Paid Advertising Effectiveness, Purchase Decision, Digital Marketing,
Shopee Ads, E-commerce.
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