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ABSTRAK 

 

 
Penelitian ini dilatarbelakangi oleh tingginya tingkat persaingan bisnis rumah kos di 

kawasan Ciganitri, Kecamatan Bojongsoang, Kabupaten Bandung, seiring 
meningkatnya jumlah mahasiswa yang membutuhkan hunian sementara di sekitar 

perguruan tinggi. Tujuan penelitian ini adalah untuk mengetahui gambaran harga, 
fasilitas, dan keputusan mahasiswa dalam memilih kos di Ciganitri, serta untuk 

menganalisis pengaruh harga dan fasilitas baik secara parsial maupun simultan terhadap 

keputusan mahasiswa dalam memilih rumah sewa kos. Metode penelitian yang 
digunakan adalah metode kuantitatif deskriptif dengan pendekatan survei. Populasi 

penelitian adalah mahasiswa yang sedang atau pernah tinggal di rumah kos di kawasan 

Ciganitri. Teknik pengambilan sampel menggunakan total sampling atau sensus dengan 
jumlah sampel sebanyak 68 responden. Instrumen pengumpulan data berupa kuesioner 

dengan skala Likert 1 sampai 5. Teknik analisis data yang digunakan meliputi uji 
validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linier berganda, uji t, uji F, 

dan koefisien determinasi (R²). Hasil penelitian menunjukkan bahwa variabel harga 

secara keseluruhan berada dalam kategori baik dengan total skor 412 dan rata-rata 103, 
variabel fasilitas berada dalam kategori baik dengan total skor 408 dan rata-rata 102, 

serta variabel keputusan berada dalam kategori baik dengan total skor 428 dan rata-rata 

107. Secara parsial, harga berpengaruh positif dan signifikan terhadap keputusan 
mahasiswa memilih kos dengan nilai signifikansi 0,000 lebih kecil dari 0,05 dan 

koefisien regresi sebesar 0,492. Fasilitas juga berpengaruh positif dan signifikan 
terhadap keputusan mahasiswa memilih kos dengan nilai signifikansi 0,016 lebih kecil 

dari 0,05 dan koefisien regresi sebesar 0,231. Secara simultan, harga dan fasilitas 

berpengaruh positif dan signifikan terhadap keputusan mahasiswa dengan nilai F hitung 
sebesar 61,624 dan signifikansi 0,000. Nilai koefisien determinasi (R²) sebesar 0,655 

menunjukkan bahwa sebesar 65,5% variasi keputusan mahasiswa dalam memilih kos 

dapat dijelaskan oleh variabel harga dan fasilitas, sedangkan sisanya sebesar 34,5% 
dijelaskan oleh variabel lain di luar model penelitian ini. 

 

Kata Kunci: bauran pemasaran, fasilitas, harga, keputusan mahasiswa, perilaku 

konsumen, rumah sewa kos 
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ABSTRACT 

The Effect of Price and Facilities on Students' Decision in 

Choosing a Boarding House in Ciganitri, Bojongsoang District 

 

This research is motivated by the high level of business competition among boarding 
houses in the Ciganitri area, Bojongsoang District, Bandung Regency, due to the 

increasing number of students requiring temporary accommodation near universities. The 

purpose of this study is to describe the price, facilities, and students' decision in choosing 
a boarding house in Ciganitri, as well as to analyze the effect of price and facilities both 

partially and simultaneously on students' decision in choosing a boarding house. The 
research method used is descriptive quantitative with a survey approach. The study 

population consists of students who are currently living or have previously lived in 

boarding houses in the Ciganitri area. The sampling technique used is total sampling or 
census with a total sample of 68 respondents. Data collection instruments used a Likert 

scale questionnaire from 1 to 5. The data analysis techniques include validity testing, 

reliability testing, classical assumption tests, multiple linear regression analysis, t-test, 
Ftest, and the coefficient of determination (R²). The results of this study indicate that the 

price variable is overall in the good category with a total score of 412 and a mean of 103, 
the facilities variable is in the good category with a total score of 408 and a mean of 102, 

and the decision variable is in the good category with a total score of 428 and a mean of 
107. Partially, price has a positive and significant effect on students' decision to choose a 
boarding house with a significance value of 0.000, which is less than 0.05, and a 
regression coefficient of 0.492. Facilities also have a positive and significant partial effect 
on students' decision with a significance value of 0.016, which is less than 0.05, and a 
regression coefficient of 0.231. Simultaneously, price and facilities have a positive and 
significant effect on students' decision with an F-value of 61.624 and a significance of 

0.000. The coefficient of determination (R²) of 0.655 indicates that 65.5% of the variation 

in students' decisions in choosing a boarding house can be explained by the price and 

facilities variables, while the remaining 34.5% is explained by other variables outside this 
research model. 

 

Keywords: boarding house, consumer behavior, facilities, marketing mix, price, students' 

decision 
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