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ABSTRAK 

Akselerasi bisnis buah tropis di wilayah perkotaan memicu pergeseran perilaku masyarakat 

urban, salah satunya pada pola konsumsi buah durian yang kini mulai beralih dari lapak tradisional 

menuju store yang dikemas secara modern. Eksplorasi Durian Nusantara merupakan salah satu 

pelopor store durian modern di Kota Baru Parahyangan yang menawarkan variasi produk lokal 

unggulan. Namun, ketatnya persaingan bisnis musiman ini menuntut pelaku usaha untuk peka 

terhadap preferensi pasar, di mana visualisasi produk dan sensitivitas harga menjadi filter kognitif 

utama konsumen sebelum melakukan tindakan transaksional. Ketidakstabilan konsistensi cita rasa 

buah di tingkat hilir kerap memicu fluktuasi pada tren volume pencarian informasi serta minat beli 

pelanggan. Oleh karena itu, penelitian ini dilakukan untuk menganalisis urgensi faktor kualitas 

produk dan harga dalam menjaga stabilitas minat beli masyarakat.  

Guna menguji fenomena tersebut, penelitian ini menerapkan pendekatan kuantitatif dengan 

desain kausalitas demi mengungkap hubungan sebab-akibat antarvariabel secara objektif. Populasi 

dalam studi ini mencakup seluruh pelanggan store, dengan penarikan sampel sebanyak 96 responden 

melalui teknik non-probability sampling yang dikombinasikan dengan metode purposive sampling 

berdasarkan rumus Cochran. Data ordinal dikumpulkan menggunakan kuesioner berskala Likert 

secara langsung yang kemudian ditransformasikan menjadi skala interval menggunakan Method of 

Successive Interval (MSI). Seluruh instrumen data telah lolos uji kualitas lewat validitas Product 

Moment dan reliabilitas Cronbach's Alpha. Teknik analisis data akhir menggunakan pengujian 

asumsi klasik, analisis regresi linear berganda, uji hipotesis secara parsial (uji t) dan simultan (uji 

F), serta koefisien determinasi (𝑅2).  

Hasil analisis regresi linear berganda merumuskan persamaan 𝑌 = 7,161 + 0,258𝑋1 +
0,557𝑋2 + 𝑒. Melalui uji t, ditemukan bahwa secara parsial kualitas produk berpengaruh positif dan 

signifikan terhadap minat beli (𝑡hitung 2,696 > 𝑡tabel 1,6614). Variabel harga juga terbukti memiliki 

pengaruh positif dan signifikan secara parsial (𝑡hitung 5,880 > 𝑡tabel 1,6614) serta menjadi faktor 

yang paling dominan memengaruhi minat beli konsumen dalam riset ini. Selanjutnya, pengujian 

melalui uji F mengonfirmasi bahwa kualitas produk dan harga secara bersama-sama (simultan) 

memiliki dampak signifikan terhadap minat beli dengan nilai 𝐹hitung mencapai 55,112. Nilai 

koefisien determinasi (𝑅2) sebesar 0,542 membuktikan kontribusi simultan kedua variabel bebas 

sebesar 54,2%, sedangkan sisanya 45,8% dipengaruhi oleh faktor lain di luar model penelitian ini. 
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ABSTRACT 

The acceleration of the tropical fruit business in urban areas has triggered a shift in urban 

community behavior, particularly in durian consumption patterns, which are now moving from 

traditional stalls to modern, well-packaged stores. Eksplorasi Durian Nusantara is one of the 

pioneer modern durian stores in Kota Baru Parahyangan, offering premium local varieties. 

However, intense seasonal business competition demands entrepreneurs be sensitive to market 

preferences, where product visualization and price sensitivity act as primary cognitive filters before 

consumers make transactional decisions. Instability in fruit taste consistency at the downstream 

level frequently triggers fluctuations in search volume trends and consumer purchase intention. 

Therefore, this study was conducted to analyze the urgency of product quality and price factors in 

maintaining the stability of community purchase interest.  

To investigate this phenomenon, this study applied a quantitative approach with a causality 

design to objectively reveal cause-and-effect relationships between variables. The population 

included all store customers, with a sample size of 96 respondents determined using a non-

probability sampling technique combined with a purposive sampling method based on the Cochran 

formula. Ordinal data were collected through directly distributed Likert-scale questionnaires, which 

were then transformed into interval scale using the Method of Successive Interval (MSI). All data 

instruments passed quality testing via Product Moment validity and Cronbach's Alpha reliability. 

The final data analysis techniques utilized classical assumption tests, multiple linear regression 

analysis, partial hypothesis testing (t-test), simultaneous hypothesis testing (F-test), and the 

coefficient of determination (𝑅2).  

The multiple linear regression analysis formulated the equation 𝑌 = 7.161 + 0.258𝑋1 +
0.557𝑋2 + 𝑒. Through the t-test, it was found that product quality partially has a positive and 

significant effect on purchase intention (𝑡count 2.696 > 𝑡table 1.6614). The price variable was also 

proven to have a positive and significant partial effect (𝑡count 5.880 > 𝑡table 1.6614) and emerged as 

the most dominant factor influencing consumer purchase intention in this research. Furthermore, 

testing through the F-test confirmed that product quality and price together (simultaneously) have 

a significant impact on purchase intention, with an 𝐹count value reaching 55.112. The coefficient of 

determination (𝑅2) value of 0.542 proves a simultaneous contribution of both independent variables 

by 54.2%, while the remaining 45.8% is influenced by other factors outside the scope of this research 

model. 
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