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ABSRAK

Penelitian ini bertujuan untuk mengetahui pengaruh diferensiasi produk dan
promosi terhadap minat beli konsumen pada produk Hijab Paris Japan Nathelabel,
baik secara parsial maupun simultan. Persaingan industri fashion muslim yang
semakin berkembang menuntut perusahaan untuk mampu menciptakan keunikan
produk serta strategi promosi yang efektif guna meningkatkan minat beli
konsumen.Metode penelitian yang digunakan adalah metode kuantitatif dengan
pendekatan deskriptif dan asosiatif. Populasi dalam penelitian ini adalah konsumen
yang mengetahui produk Hijab Paris Japan Nathelabel. Teknik pengambilan sampel
menggunakan purposive sampling dengan jumlah responden sebanyak 100 orang.
Pengumpulan data dilakukan melalui penyebaran kuesioner menggunakan skala
Likert. Teknik analisis data yang digunakan meliputi uji validitas, uji reliabilitas,
uji asumsi klasik, analisis regresi linier berganda, koefisien determinasi, uji t, dan
uji F.Hasil penelitian diharapkan menunjukkan bahwa diferensiasi produk dan
promosi memiliki pengaruh positif terhadap minat beli konsumen, baik secara
parsial maupun simultan. Diferensiasi produk yang diwujudkan melalui variasi
warna, desain, kualitas, dan keunikan produk mampu meningkatkan ketertarikan
konsumen. Sementara itu, promosi melalui media sosial dan berbagai kegiatan
pemasaran efektif dalam meningkatkan perhatian dan keinginan konsumen untuk
melakukan pembelian. Oleh karena itu, perusahaan perlu terus mengembangkan
strategi diferensiasi produk dan promosi agar mampu meningkatkan minat beli
konsumen serta mempertahankan daya saing di industri fashion muslim.

Kata kunci: Diferensiasi Produk, Hijab Paris Japan Nathelabel., Minat Beli,
Promosi.



ABSTRACT

This study aims to examine the effect of product differentiation and promotion on
consumers' purchase intention toward Hijab Paris Japan Nathelabel, both partially
and simultaneously. The increasing competition in the Muslim fashion industry
requires companies to create unique products and implement effective promotional
strategies to enhance consumers' purchase intention.This research employed a
quantitative method with descriptive and associative approaches. The population
consisted of consumers who are familiar with Hijab Paris Japan Nathelabel. The
sampling technique used was purposive sampling with a total of 100 respondents.
Data were collected through questionnaires using a Likert scale. The data were
analyzed using validity and reliability tests, classical assumption tests, multiple
linear regression analysis, coefficient of determination, t-test, and F-test.The
results are expected to indicate that product differentiation and promotion have a
positive effect on consumers' purchase intention, both partially and simultaneously.
Product differentiation reflected through color variations, design, quality, and
product uniqueness is able to increase consumer interest. Meanwhile, promotional
activities through social media and various marketing programs effectively attract
consumers' attention and encourage their intention to purchase. Therefore,
companies are expected to continuously improve their product differentiation and
promotional strategies to increase consumers' purchase intention and maintain
competitiveness in the Muslim fashion industry.

Keywords: Hijab Paris Japan Nathelabel, Product Differentiation, Promotion,
Purchase Intention.
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