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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kepercayaan konsumen
terhadap minat beli produk Uninterruptible Power Supply (UPS) melalui platform
e-commerce INAPROC pada PT. Scan Presisi Karya Abadi. Penelitian ini
didasarkan pada teori kepercayaan konsumen menurut McKnight, Choudhury, dan
Kacmar (2002) yang menyatakan bahwa kepercayaan konsumen merupakan
keyakinan konsumen terhadap kemampuan, integritas, dan keandalan penyedia
layanan dalam melakukan transaksi. Adapun variabel minat beli mengacu pada
teori Perdinan (2014) yang menjelaskan bahwa minat beli merupakan
kecenderungan konsumen untuk melakukan pembelian terhadap suatu produk.
Perkembangan teknologi informasi telah mendorong transformasi proses
pengadaan barang dan jasa pemerintah melalui platform digital, sehingga
kepercayaan konsumen menjadi salah satu faktor penting dalam meningkatkan
minat beli terhadap produk yang dipasarkan melalui e-commerce. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei. Populasi penelitian
adalah seluruh konsumen yang melakukan transaksi pembelian produk
Uninterruptible Power Supply (UPS) melalui platform e-commerce INAPROC
pada PT. Scan Presisi Karya Abadi yang berjumlah 50 responden. Karena jumlah
populasi relatif kecil, penelitian ini menggunakan teknik sampling jenuh (sensus)
sehingga seluruh anggota populasi dijadikan sebagai responden penelitian.
Pengumpulan data dilakukan melalui penyebaran kuesioner menggunakan skala
Likert. Data yang diperoleh dianalisis menggunakan uji validitas, uji reliabilitas,
analisis regresi linear sederhana, koefisien determinasi (R?), dan uji ¢ dengan
bantuan aplikasi IBM SPSS Statistics. Hasil penelitian menunjukkan bahwa
kepercayaan konsumen berada pada kategori baik dengan nilai rata-rata sebesar
27,44, sedangkan minat beli berada pada kategori baik dengan nilai rata-rata sebesar
27,66. Hasil analisis regresi linear sederhana menghasilkan persamaan Y = 11,067
+ 0,605X, yang menunjukkan bahwa setiap peningkatan kepercayaan konsumen
akan meningkatkan minat beli. Selain itu, diperoleh nilai R Square sebesar 0,379,
yang berarti bahwa kepercayaan konsumen memberikan kontribusi sebesar 37,9%
terhadap minat beli, sedangkan 62,1% sisanya dipengaruhi oleh faktor lain di luar
penelitian. Hasil uji # menunjukkan nilai signifikansi sebesar 0,000 < 0,05, sehingga
dapat disimpulkan bahwa kepercayaan konsumen berpengaruh positif dan
signifikan terhadap minat beli produk Uninterruptible Power Supply (UPS) melalui
platform e-commerce INAPROC pada PT. Scan Presisi Karya Abadi.

Kata Kunci: E-commerce; INAPROC; Kepercayaan Konsumen; Minat Beli,
Uninteruptible Power Supply (UPS).
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ABSTRACT

his study aims to determine the effect of consumer trust on purchasing interest in
Uninterruptible Power Supply (UPS) products through the INAPROC e-commerce
platform at PT. Scan Presisi Karya Abadi. This study is based on the consumer trust
theory according to McKnight, Choudhury, and Kacmar (2002), which states that
consumer trust is consumer confidence in the ability, integrity, and reliability of
service providers in conducting transactions. The variable of purchasing interest
refers to Perdinan's theory (2014), which explains that purchasing interest is a
consumer's tendency to purchase a product. The development of information
technology has driven the transformation of the government's procurement process
for goods and services through digital platforms, so that consumer trust is an
important factor in increasing purchasing interest in products marketed through e-
commerce. This study uses a quantitative approach with a survey method. The
research population is all consumers who make transactions to purchase
Uninterruptible Power Supply (UPS) products through the INAPROC e-commerce
platform at PT. Scan Presisi Karya Abadi, totaling 50 respondents. Because the
population is relatively small, this study uses a saturated sampling technique
(census) so that all members of the population are used as research respondents.
Data collection was conducted through the distribution of questionnaires using a
Likert scale. The data obtained were analyzed using validity tests, reliability tests,
simple linear regression analysis, coefficient of determination (R?), and t-tests with
the help of the IBM SPSS Statistics application. The results showed that consumer
trust was in the good category with an average value of 27.44, while purchase
interest was in the good category with an average value of 27.66. The results of the
simple linear regression analysis produced the equation Y = 11.067 + 0.605X,
which indicates that any increase in consumer trust will increase purchase interest.
In addition, an R Square value of 0.379 was obtained, which means that consumer
trust contributed 37.9% to purchase interest, while the rvemaining 62.1% was
influenced by other factors outside the study. The results of the t-test showed a
significance value of 0.000 <0.03, so it can be concluded that consumer trust has a
positive and significant effect on purchase interest in Uninterruptible Power Supply
(UPS) products through the INAPROC e-commerce platform at PT. Precision Scan
of Eternal Works.

Keywords: E-commerce; INAPROC; Consumer Confidence; Purchase Interest;
Uninterruptible Power Supply (UPS).
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