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LAMPIRAN 

 

 

SK Pembimbing 
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Surat keterangan izin penelitian 
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Kegiatan penyebaran Kuesioner 
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Sebar dan pengisian Kuesioner 
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Wawancara Atribut yang dibutuhkan Customer 
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Cek Surat Barang 

 

 

 

 



100 
 

 
 

Cek Atribut Display 
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Bersama Manajer Tempat Penelitian  

 

Kunjungan Kantor PT. Kana Kamoe Indonesia 
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Evaluasi bersama Team Tempat Penelitian 

 

 

Tempat Penelitian 

 



104 
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Alat untuk penelitian 
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Rumus Hasil Perhitungan 

R Tabel: 

𝑑𝑓 = 𝑛 − 2 

𝑑𝑓 = 100 − 2 

𝑑𝑓 = 98 

R tabel Product Moment Pearson pada taraf signifikansi  

𝑎 = 0,05 (dua sisi / two tailed) 

𝑑𝑓 = 98 

R Tabel ≈ 0,1966 

= 0,197 

Rumus Mean: 

𝑋 =  
∑ 𝑋𝑖

𝑛
 

Keterangan: 

𝑋  = Nilai rata-rata (Mean) atribut 

∑ 𝑋𝑖  = Tota skor seluruh responden pada atribut ke-i 

𝑛  = Jumlah responden 

 

W1 Nyaman Digunakan 

Total skor responden = 468 

𝑋̅𝑊1 =  
468

100
 

𝑋̅𝑊1 = 4,68 

W2 Menyerap keringat 

Total Skor Responden = 465 

𝑋̅𝑊2 =  
465

100
 

𝑋̅𝑊2 = 4,65 

W3 Kualitas bahan 

Total Skor Responden = 476 

𝑋̅𝑊3 =  
476

100
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𝑋̅𝑊3 = 4,76 

W4 Fleksibel / Gampang Diatur 

Total Skor Responden = 455 

𝑋̅𝑊4 =  
455

100
 

𝑋̅𝑊4 = 4,55 

W5 Desain / Style Menarik 

Total Skor Responden = 439 

𝑋̅𝑊5 =  
439

100
 

𝑋̅𝑊5 = 4,39 

W6 Variasi Warna 

Total Skor Responden = 434 

𝑋̅𝑊6 =  
434

100
 

𝑋̅𝑊6 = 4,34 

 

Rumus Improvement Ratio: 

𝐼𝑅 =  
𝐺𝑜𝑎𝑙 𝑇𝑎𝑟𝑔𝑒𝑡

𝐶𝑢𝑠𝑡𝑜𝑚𝑒𝑟 𝑆𝑎𝑡𝑖𝑠𝑓𝑎𝑐𝑡𝑖𝑜𝑛 𝑃𝑒𝑟𝑓𝑜𝑟𝑚𝑎𝑛𝑐𝑒
 

Keterangan:  

Goal Target = Nilai Target yang ingin dicapai perusahaan 

Customer Satisfaction Performance = Nilai performansi produk 

PT. Kana Kamoe Indonesia berdasarkan Customer Competitive 

Assesment. 

Semakin besar nilai IR, maka semakin besar pula kebutuhan 

perbaikan pada atribut tersebut 

Perhitungan: 

W1 Nyaman digunakan: 

𝐼𝑅 =  
4,7

4,1
 

𝐼𝑅 =  1,146 
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W2 Menyerap Keringat: 

𝐼𝑅 =  
4,5

3,8
 

𝐼𝑅 =  1,184 

 

W3 Kualitas Bahan: 

𝐼𝑅 =  
4,7

4,0
 

𝐼𝑅 =  1,175 

 

W4 Nyaman digunakan: 

𝐼𝑅 =  
4,5

4,0
 

𝐼𝑅 =  1,125 

 

W5 – Desain / Style menarik: 

𝐼𝑅 =  
4,8

3,7
 

𝐼𝑅 =  1,297 

 

W6 – Variasi Warna: 

𝐼𝑅 =  
4,6

3,5
 

𝐼𝑅 =  1,314 

h. Raw Weight (RW): 

𝑅𝑊 = 𝑊𝑖 × 𝐼𝑅 × 𝑆𝑎𝑙𝑒𝑠 𝑃𝑜𝑖𝑛𝑡 

Keterangan: 

Wi   = Importance Rating 

IR   = Improvement Ratio 

Sales Point = Tingkat pengaruh atribut terhadap daya jual 

Produk 
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Perhitungan Raw Weight 

W1 Nyaman digunakan 

RW = 0,1710 × 1,146 × 1,5 

RW = 0,2940 

W2 Menyerap keringat  

RW = 0,1699 × 1,184 × 1,5 

RW = 0,3017 

W3 Kualitas bahan 

RW = 0,1739 × 1,175 × 1,5 

RW = 0,3065 

W4 Fleksibel / Gampang diatur 

RW = 0,1662 × 1,125 × 1,2 

RW = 0,2244 

W5 Desain / Style menarik 

RW = 0,1604 × 1,297 × 1,5 

RW = 0,3121 

W6 Variasi warna  

RW = 0,1586 × 1,314 × 1,2 

RW = 0,2501 

Total Raw Weight: 

∑ 𝑅𝑊 = 0,2940 + 0, 3017 + 0,3065 + 0,2244 + 0,3121 + 0,2501 

= 1,6888 

i. Normalized Raw Weight (NRW). 

Rumus: 

𝑁𝑅𝑊 =  
𝑅𝑊𝑖

∑ 𝑅𝑊
 

Dalam bentuk persentase: 

𝑁𝑅𝑊 (%) =  
𝑅𝑊𝑖

∑ 𝑅𝑊
 × 100% 

 

Perhitungan NRW 1 – NRW 6: 
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W1 Nyaman digunakan 

𝑁𝑅𝑊 =  
0,2940

1,6888
 

𝑁𝑅𝑊 =  0,1741 

𝑁𝑅𝑊 =  17,41% 

W2 Menyerap Keringat 

𝑁𝑅𝑊 =  
0,3017

1,6888
 

𝑁𝑅𝑊 =  0,1786 

𝑁𝑅𝑊 =  17,86% 

W3 Kualitas bahan 

𝑁𝑅𝑊 =  
0,3065

1,6888
 

𝑁𝑅𝑊 =  0,1815 

𝑁𝑅𝑊 =  18,15% 

W4 Fleksibel / Gampang diatur 

𝑁𝑅𝑊 =  
0,2244

1,6888
 

𝑁𝑅𝑊 =  0,1329 

𝑁𝑅𝑊 =  13,29% 

W5 Desain / Style menarik 

𝑁𝑅𝑊 =  
0,3121

1,6888
 

𝑁𝑅𝑊 =  0,1848 

𝑁𝑅𝑊 =  18,48% 

W6 Variasi warna 

𝑁𝑅𝑊 =  
0,2500

1,6888
 

𝑁𝑅𝑊 =  0,1481 

𝑁𝑅𝑊 =  14,81% 
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Hitungan Technical Weight (Hi): 

𝑻𝑾𝒋 = ∑ (
𝒏

𝒊=𝟏
𝑾𝒊  ×   𝑹𝒊𝒋) 

 

𝑇𝑊𝐻1 = (0,1710 × 9) + (0,1699 × 3) + (0,1739 × 9) + 

 (0,1662 × 9) + (0,1604 × 3) + (0,1586 × 0) 

= 1,539+ 0,5097 + 1,5651 + 1,4958 + 0,4812 + 0 

𝑇𝑊𝐻1= 5,5908 

 

𝑇𝑊𝐻2 = (0,1710 × 3) + (0,1699 × 1) + (0,1739 × 3) + 

 (0,1662 × 9) + (0,1604 × 3) + (0,1586 × 0) 

= 0,513 + 0,1699 + 0, 5217 + 1,4958 + 0,4812 + 0 

𝑇𝑊𝐻2= 3,1816 

 

𝑇𝑊𝐻3 = (0,1710 × 9) + (0,1699 × 9) + (0,1739 × 9) + 

 (0,1662 × 9) + (0,1604 × 0) + (0,1586 × 0) 

= 1,539 + 1,5291 + 1,5651 + 1,4958 + 0 + 0 

𝑇𝑊𝐻3= 6,1290 

 

𝑇𝑊𝐻4 = (0,1710 × 3) + (0,1699 × 0) + (0,1739 × 9) + 

 (0,1662× 3) + (0,1604 × 1) + (0,1586 × 1) 

= 0,513 + 0 + 1,5651 + 0,4986 + 0,1604 + 0,1586 

𝑇𝑊𝐻4= 2,8957 

 

𝑇𝑊𝐻5 = (0,1710 × 3) + (0,1699 × 0) + (0,1739 × 9) + 

 (0,1662× 9) + (0,1604 × 1) + (0,1586 × 0) 

= 0,513 + 0 + 1,5651 + 1,4958 + 0,1604 + 0 

𝑇𝑊𝐻5= 3,7343 

 

𝑇𝑊𝐻6 = (0, × 1) + (0, × 0) + (0, × 9) + 

 (0,× 1) + (0, × 3) + (0, × 0) 
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= 0,1710 + 0 + 1,5651 + 0,1662 + 0,4812 + 0 

𝑇𝑊𝐻6= 2,3835 

 

𝑇𝑊𝐻7 = (0,1710 × 3) + (0,1699 × 0) + (0,1739 × 9) + 

 (0,1662× 9) + (0,1604 × 9) + (0,1586 × 0) 

= 0,513 + 0 + 1,5651 + 1,4958 + 1,4436 + 0 

𝑇𝑊𝐻7= 5,0175 

 

Total Seluruh Hi 

∑ 𝐻𝑖 = 5,5908 + 3,1816 + 6,1290 + 2,8957 + 3,7343 +  

2,3835 + 5,0175 

= 28,9324 

Rumus Importance Rating: 

 

𝑊𝑖=  
𝑋𝑖

∑ 𝑋̅𝑖
 

Keterangan:  

𝑊𝑖   = Important rating atribut ke- i 

 𝑋̅𝑖   = Total rata-rata (mean) ke-i 

∑𝑋̅𝑖   = Total seluruh nilai rata-rata atribut kebutuhan 

konsumen 

 

Perhitungan Untuk atribut W1 – W6: 

W1 = Nyaman Digunakan: 

𝑊1 = 
4,68

27,37
 

𝑊1 = 0,1710   

17, 10% 

 

W2 = Menyerap Keringat: 

𝑊2 = 
4 ,65

27,37
 

𝑊2 = 0,1699  
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16,99% 

 

W3 = Kualitas Bahan: 

𝑊3 = 
4 ,76

27,37
 

𝑊3 = 0,1739  

17,39% 

 

W4 = Fleksibel / Gampang diatur 

𝑊4 = 
4 ,55

27,37
 

𝑊4 = 0,1662  

16,62% 

 

W5 = Desain / Style menarik 

𝑊5 = 
4 ,39

27,37
 

𝑊5 = 0,1604  

16,04% 

 

W6 = Variasi Warna 

𝑊6 = 
4 ,34

27,37
 

𝑊6 = 0,1586  

15,86% 
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R Tabel 50-100 

 

Sumber: R Tabel Scribd 
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Hasil Output Uji Validitas SPSS 

 

Hasil Uji Reliabilitas SPSS 
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Voice of Customer Atribut Keluhan Pelanggan 
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Hasil Data Mentah Kuesioner Responden  
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Hasil Data Mentah Kuesioner Customer Competitive NAPOCUT 

 

Hasil Data Mentah Kuesioner Competitive Kompetitor A 
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Data Returan 
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