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ABSTRAK 

Penelitian ini dilatarbelakangi oleh berkembangnya media sosial TikTok sebagai 

ruang bagi kreator konten dalam membangun personal branding melalui karakter 

dan gaya komunikasi yang khas. Salah satu fenomena yang menarik adalah akun 

TikTok Moch Fairuz Abadi yang memanfaatkan humor dan dinamika interaksi 

kakak-adik sebagai ciri utama kontennya. Penelitian ini bertujuan untuk 

menganalisis bagaimana Moch Fairuz Abadi menampilkan dirinya melalui konten 

humor dan interaksi kakak-adik, bagaimana self identity terbentuk, serta mengapa 

humor dan dinamika interaksi kakak-adik menjadi elemen penting dalam 

pembentukan personal branding. Penelitian ini memunculkan kebaruan (novelty) 

berupa model pembentukan personal branding kreator TikTok yang dibangun 

melalui keterkaitan antara self presentation, self identity, humor, dan interaksi 

kakak-adik. Penelitian ini menggunakan paradigma konstruktivisme dengan 

pendekatan kualitatif dan metode studi kasus. Data dikumpulkan melalui 

wawancara mendalam, observasi, dan dokumentasi. Hasil penelitian menunjukkan 

bahwa Moch Fairuz Abadi menampilkan diri sebagai sosok yang humoris, spontan, 

dekat dengan keluarga, serta aktif berinteraksi dengan audiens sehingga 

membangun kesan autentik. Identitas dirinya terbentuk melalui konsistensi 

karakter, hubungan kakak-adik, nilai kekeluargaan, dan pengakuan audiens 

terhadap ciri khas yang ditampilkan. Kedua aspek tersebut membentuk personal 

branding yang kuat dengan humor dan interaksi kakak-adik sebagai pembeda 

utama dibandingkan kreator lain. Simpulan penelitian ini menunjukkan bahwa 

personal branding Moch Fairuz Abadi terbentuk melalui self presentation yang 

konsisten dan self identity yang autentik sehingga menghasilkan citra kreator yang 

khas, mudah dikenali, dan memiliki kedekatan dengan audiens. 

 

Kata kunci: Personal Branding, TikTok, Moch Fairuz Abadi, Humor, Interaksi 

Kakak-Adik. 
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ABSTRACT  

This research is motivated by the rapid development of TikTok as a platform that 

enables content creators to build their personal branding through distinctive 

characteristics and communication styles. One interesting phenomenon is the 

TikTok account of Moch Fairuz Abadi, which consistently utilizes humor and 

sibling interactions as the main characteristics of its content. This study aims to 

analyze how Moch Fairuz Abadi presents himself through humorous content and 

sibling interactions, how his self-identity is formed, and why humor and sibling 

dynamics become essential elements in shaping his personal branding. This study 

offers a novelty in the form of a personal branding model for TikTok creators that 

is constructed through the integration of self-presentation, self-identity, humor, and 

sibling interactions. This research employed a constructivist paradigm with a 

qualitative approach using a case study method. Data were collected through in-

depth interviews, observations, and documentation. The findings reveal that, in 

terms of self-presentation, Moch Fairuz Abadi portrays himself as a humorous, 

spontaneous, family-oriented individual who actively interacts with his audience, 

creating an authentic impression. Regarding self-identity, his identity is formed 

through the consistent portrayal of his character, close sibling relationships, family 

values, and audience recognition of these distinctive characteristics. These two 

aspects collectively establish a strong personal branding, in which humor and 

sibling interactions serve as the primary differentiating factors from other content 

creators. In conclusion, Moch Fairuz Abadi's personal branding is shaped through 

the integration of consistent self-presentation and authentic self-identity, resulting 

in a distinctive, recognizable, and emotionally engaging image among TikTok 

audiences. 

 

Keywords: Personal Branding, TikTok, Moch Fairuz Abadi, Humor, Sibling 

Interaction. 
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